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Marketing and Communications Manager 
 

 Award-winning marketing and communications professional with 10 years of experience working with 

international travel and tourism brands to create, manage, and execute successful campaigns. 

 Expert storyteller who can conceptualize and orchestrate effective campaigns that reinforce and build 

brand images through content development, event production, and strategic partnership integration. 

 Self-motivated leader of cross-functional teams, including outsourced public and media relations, 

social media, creative, media buying, and communications departments.   

 
 

Core Competencies and Strengths 
 

 Marketing Strategy & Campaigns 

 Corporate Communications  

 Creative Team Leadership 

 Strategic Partnerships 

 Social Media Marketing 

 Public & Media Relations 

 Exceptional Communications Skills 

 Copywriting & Collateral Creation 

 Stakeholder Relationship 

Management 

 
 

Recent Awards 
 

HSMAI, Top 25 Extraordinary Minds in Sales and Marketing, 2017 

Travvy Award, Rising Star: Destination Marketing, 2016 

Platinum Adrian Award, Influencer Marketing (#MeetSouthAfrica Program), 2017 

 
 

Professional Experience 

2014 – Present 

New York City 

Brand Marketing and Communications Manager | SOUTH AFRICAN TOURISM 

 Responsible for planning, developing, and executing all marketing and communications initiatives for 

the national tourism board in the US market, including long-term strategy as well as oversight and 

direction of short-term campaigns.  

 Manage a $3.5MM annual marketing budget. 

 Increase US tourist arrivals to South Africa year-on-year, achieving +16% growth with an all-time 

high of 385k+ US tourist arrivals for 2016. 

 Oversee and direct implementation of strategic, proactive public relations plan that strengthens brand 

image by delivering $190MM+ in PR value and $63MM+ in ad value equivalency for 2016. 

 Leverage unique aspects of the destination to develop press events and press trip itineraries that 

generate buzz and inspire journalists and bloggers to provide compelling coverage for their readers.  

 Oversee and direct social media team to create valuable content that engages audiences and inspires 

action as evidenced by the #MeetSouthAfrica program that produced 15MM+ impressions, 178K+ 

engagements, grew the @VisitSouthAfrica Instagram account by 30% and increased engagement by 

54%. 

 Develop and manage strategic partnership opportunities with major brands like Citibike, Mumford and 

Sons, Carnegie Hall, The Celebrity Apprentice, and South African Airways to gain marketing exposure 

and utilize new distribution channels to reach new market segments. 

 Oversee and direct media buying conducted by media agency to ensure the strongest negotiations 

that result in high impact and effective media purchases in line with strategies and objectives. 

 Serve as brand custodian to ensure the overall look and feel of all public communications is 

implemented with consistency. 
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2010 – 2014 

New York City 

Marketing Specialist | SOUTH AFRICAN TOURISM 

 Supported marketing team with the development and execution of marketing plans to reach 

targets including brand awareness, positivity and tourist arrivals. 

 Assisted in analyzing marketing data (campaign results, conversion rates, traffic etc.) to help 

shape future marketing strategies. 

 Utilized creative writing skills to develop persuasive and compelling marketing materials including 

news releases, fact sheets, backgrounders, speeches, newsletters, direct email comms, web and 

social media content, and annual reports. 

 Collaborated with global e-marketing team to maintain and update market-specific social media 

and website content. 

 Assisted media relations team in handling media inquiries, arranging interviews, issues 

management, and providing strategic communications advice in an effective and timely manner. 

 Designed, developed and conducted press trips of the destination to showcase unique story angles 

to top journalists. 

 Collaborated with trade relations/ sales team to maximize impact of trade show exhibitions 

including stand design, marketing opportunities, administration of exhibitor requirements, and 

staffing. 

 Prepared and delivered promotional presentations to both travel trade and consumers showcasing 

the destination’s variety of tourism offerings and value for money proposition. 

 
 

2008 – 2010 

New York City 

Administrative Coordinator | SOUTH AFRICAN TOURISM 

 Delivered high-quality executive support to the President of SA Tourism North America. 

 Coordinated daily, weekly, and monthly domestic and international meetings. 

 Effectively managed complex travel arrangements, both domestic and international. 

 Organized internal office events (meetings, seminars, and off-site functions) which included 

negotiating pricing with vendors and ensuring functions were executed seamlessly. 

 Supported marketing team on a variety of consumer, trade and media activities including 

collateral management, digital programs, events and promotions, customer service, and public 

relations. 
 

 
 

2007 – 2008 

New York City 

Freelance Administrative Coordinator, Proofreader/ Copy Editor | THE SUPPORTING CAST 

 Variety of short and long term temporary assignments providing both executive and general office 

support as an administrative coordinator. 

 Additional project assignments including proofreading and copy editing to ensure that text was 

free of any errors, while remaining engaging and accessible to the readers. 

 
 

Education 
 

VALDOSTA STATE UNIVERSITY, Valdosta, GA 

Bachelor of Fine Arts with honors, Major: Communication Arts/ Theatre; Minor: Public Relations 

 
 


